








cHAPTER 6: CODA

The AT2020 USB is based on the design of Audio-Technica's
AT2020 cardioid condenser microphone and is perfect for
home studio recording, field recording, podcasting and
voiceover use
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UWB technology, Bob Fontana. It took
another two-to-three years for a proof of
concept, followed by three more years
to get the mechanical housing right for
the system: “When we started down this
road, the components were nonexistent,”
Green recalls. “Today, all that time and a
considerable amount of dollars are start-
ing to pay off. The wireless age is going
to be big for us because of our culture
and where we've been. SpectraPulse is
another tool in the A-T toolbox. But it’s
also another fine example of how Audio-
Technica’s utilization of technology is
amassed to solve problems, sometimes
even the ones we don’t see coming. As
for our future in UWB,” she adds know-
ingly, “this is simply a great time to be a
microphone company.”

Dennis Baxter is of two minds about
where it’s all going in Broadcast sound.
“On one hand, there are very small incre-
mental gains in microphone technology
these days. People are looking for the
holy grail as the next level,” he notes,
“but I'm not as convinced that that is as
important as having a wide variety of
tools so that you can capture sound.” He
credits Audio-Technica for providing a
tool chest rather than the single next big
thing in microphones. But in the same
breath, he also praises Audio-Technica for
developing forward-sounding technology,
showing that the company “is very progres-
sive and always willing to take chances.”



EXPERIENCE MORE: A History of Audio-Technica Microphones

“What's great about Audio-Technica is that they've
always let me throw idiot ideas out there and then
start to develop them in the studio or on the road.”

In both the near and long term, music
broadcast events are bound to get
richer and more colorful audio delivery,
too. “If you have enough support from
a manufacturer like we’ve had from
Audio-Technica, you can put studio qual-
ity microphones on television programs
like the Grammys and change the sound
of music on television,” John Harris notes.
And that’s what we’ve done to date, we
changed the sound of music on TV. And
we’ll do it again.”

In the studio and onstage, Audio-Technica
microphones will continue to play a
dramatic role in capturing artistic expres-
sion, regardless of genre, downloads or
CD sales. Improvements and innovations
will continue to attract the top artists,
producers and engineers in the business
as well as the home recording enthusiasts
and weekend warrior musicians. “What’s
great about Audio-Technica is that they’'ve
always let me throw idiot ideas out there
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Phil Ramone

and then start to develop them in the
studio or on the road,” smiles Phil Ramone.

Despite whatever future market demands
and technological innovations transpire,
a rudimentary truth will always prevail
at Audio-Technica, one that is as old as
the company itself: The importance of
cultivating strong relationships within
and outside the company. “You look at
what’s gone on with this company and
you realize it’s just a great company to
deal with!” Ramone exclaims. “These
are honorable people, and truly some of
the most passionate that you'll ever find
on this planet as a music manufacturer.
That’s why people want to be involved
with Audio-Technica. It’s that simple.” ®








